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The Business Development  
Officer meets with Clients 

throughout the entire region. 
Contact the office at 1-800-567-9911 to 

book an appointment. 
 

Current Scheduled Visits: 
Lillooet 

Thursday, February 8th 
Hope 

Tuesday, February 27th  

We’re open for business.  

Let us help you with yours! 
 

Business Hours: 8:30 AM ï 4:30 PM 
Monday — Friday 

Closed for lunch 12:00 – 12:30 PM 
   

Unable to get into the office during 
regular hours?  Call and we’ll be 

happy to schedule a time that works 
for you. 
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         Loan 
 
Pg.2 Top 10 Tips 
 
Pg.3 Protecting Your 
         Risky Business 
 
Pg.4 Business    
         Resources 

 
 

  

Start Thinking About  

Revitalizing your  

Business Facades! 
 

CFDC of Sun Country  

Provides Revitalization Loans  

Up To $25,000.00  

at a Rate of Prime Plus 1% 
 

To Start and Discuss the Application Process Phone: 

(250)453-9165  Toll Free: 1-800-567-9911 
 
 

* Note: Through the community charter, businesses can approach their local 

government and apply for a tax exemption for any new physical improvements 

to their business.  (Conditions apply, please approach your local government 

for details). 



                                                                                              
 

 

 

Quote of The 

Month 

 

If you a make a  

sale you make a  

living.   

If you make an  

investment of time 

and good service in  

a customer,  

you  

can make a  

fortune.  

 

~ Jim Rohn 

 

Sun Country Staff 

 
Debbie Arnott 

General Manager 

 
Ian Wiebe 

Business Dev. Officer 

 

Christina Schmitz 

Accounting Clerk 

 
Linsie Lachapelle & 

Terry Daniels  

Receptionist/ 

Information Officer 

Top 10 Tips For Starting A Business That Will Succeed 
 

From Susan Ward, 

Your Guide to Small Business: Canada. 

Business Start Up Advice To Ensure Success 
1) Do what you love. Youôre going to devote a lot of time and energy to starting a business and building 

it into a successful enterprise, so itôs really important that you truly deeply enjoy what you do, whether it 

be running fishing charters, creating pottery or providing financial advice. 

2) Start your business while youôre still employed. How long can most people live without money? 

Not long. And it may be a long time before your new business actually makes any profits. Being em-

ployed while youôre starting your business means money in your pocket while youôre going through the 

business start up process. 

3) Donôt do it alone. You NEED a support system while youôre starting a business (and afterwards). A 
family member or friend that you can bounce ideas off and who will listen sympathetically to the latest 

businesses start up crisis is invaluable.  Even better, find a mentor or, if you qualify, apply for a business 

start up program. Experienced guidance is the best support system of all.                                                              

 

4) Get clients or customers first. Donôt wait until youôve officially started your business to line these 
up, because your business canôt survive without them. Do the networking. Make the contacts. Sell or 

even give away your products or services. You canôt start marketing too soon. 

5) Write a business plan. The main reason for doing a business plan first is that it can help you avoid 

sinking your time and money into starting a business that will NOT succeed. (See ñWhy You Need A 

Business Planò for other good reasons.) 

6) Do the research. Youôll do a lot of research working through a business plan, but thatôs just a start. 
You need to become an expert on your industry, products and services, if youôre not already. Joining 

related industry or professional associations before you start your business is a great idea. 

7) Get professional help. On the other hand, just because you run a small business, doesnôt mean you 
have to be an expert on everything. If youôre not an accountant or bookkeeper, hire one (or both). If you 

need to write up a contract, and youôre not a lawyer, hire one. You will waste more time and possibly 

money in the long run trying to do things yourself that youôre not qualified to do. 

8) Get the money lined up. Save up if you have to. Approach potential investors and lenders. Figure 

our your financial fall-back plan. Donôt expect to start a business and then walk into a bank and get 

money. Traditional lenders donôt like new ideas and donôt like businesses without proven track records. 

9) Be professional from the get-go. Everything about you and the way you do business needs to let 

people know that you are a professional running a serious business. That means getting all the accoutre-

ments such as professional business cards, a business phone and a business email address, and treating 

people in a professional, courteous manner. 

10) Get the legal and tax issues right the first time. Itôs much more difficult and expensive to un-
snarl a mess afterwards. Does your business need to be registered? Will you have to charge GST or 

PST? Will you have to have Workersô Compensation Insurance or deal with payroll taxes? How will the 

form of business you choose affect your income tax situation? Learn what your legal and tax responsi-

bilities are before you start your business and operate accordingly. 

/mbiopage.htm
/
/cs/businessplans/a/bizplanoutline.htm
/cs/businessplans/a/bizplanwhy.htm
/cs/businessplans/a/bizplanwhy.htm
/od/bizregistration/
/od/gsthst/
/od/pst/
/od/workerscomp/
/od/payrolltaxes/


 

 

                                                                                               

Bright, Spacious 

Conference Room 

(reasonable rates)  

   Call  to Book 

 

Computers With 

Internet Access 

 

COMMUNITY FUTURES SERVICES 

 

Business  

Resource  

Library 

One key tool for tourism operators to limit their liability 
is through the use of waivers.  Considered the first line 
of defence against operator liability, waivers ensure con-
sumers have taken the time to review, acknowledge and 
accept the responsibility for participating in activities 
that assume a certain amount of ñinherentò risk.  Waiv-
ers can also act as a key deterrent to ñfrivolousò claims. 

But, as well all know, waivers are useless without best 
practices, appropriate coverage and affordable insurance.  

Indeed, the issue of industry insurance has been so 
prevalent that the Council of Tourism Associations 
(COTAÊ) commissioned a report three years ago on 
this topic.  What did we learn?  Mainly, we realized the 
insurance industry had limited knowledge about the ad-
venture tourism activities offered by operators ï as well 
as the best practices that operators had in place to limit 
their exposure to liability.   

In many instances, insurers were gathering their infor-
mation from the operatorsô consumer-oriented websites 
that referred to the ñthrills and chillsò of the activi-
ties.  With consumers interested in thrills, and insurers 
being very risk averse ï it was clear that operators had to 
address two distinct audiences. 

When this study was first conducted, we surveyed many 
operators and learned some surprising things.  For in-
stance, a number of businesses were operating without 
the appropriate amount of insurance because they either 
couldnôt qualify or their premiums were too cost-
prohibitive.   

Through this report, COTA recognized the need to mar-
ket how tourism operators excel at safety and risk man-
agement to the insurance industry.  Along with promot-
ing the industryôs best practices, COTA teamed up with 
an insurance agent to create its Risk Management and 
Insurance Program.   

Essentially, the program is an effort to limit operatorsô 
exposure to liability through best practices, and to make 
this limited liability status clear to the insurance indus-
try.   

Therefore, anyone going through the program receives 
an assessment that is then passed on to the insurer, who 
then issues a quote.  As a result, COTA is able to offer 
operators lower insurance rates, as well as provide liabil-
ity insurance to operators for activities that may not have 
been previously approved. 

A key part of the COTA program is the Insurance and 
Risk Management Handbook, which moves operators 
through effective best practices and helps them apply for 
lower insurance rates.  Along with a checklist, the Hand-
book includes important information such as first-aid 
requirements, operating guidelines and various commu-
nication protocols.  

Within the Handbook, operators will also find the com-
ponents of a well-crafted and comprehensive waiver 
written by Robert Kennedy, who is considered one of the 
countryôs pre-eminent adventure tourism lawyers.  To 
access the Handbook, visit www.adventureinsurance.ca 

Covering everything from assumption of risks to misrep-
resentation and legal formatting, the waiver is a key tool 
for protecting your adventure tourism operation.   

Regardless of the current MLA, all adventure tourism 
operators ï be it land or sea ï are advised to continue 
using waivers; studies indicate that people who sign 
waivers are considerably less likely to sue. 

Along with effective risk management and best prac-
tices, waivers will serve as an important tool (now and in 
the future) in acquiring coverage, protecting your busi-
ness and ï most importantly ï limiting your liability. 

 

Protecting Your ñRiskyò Business  

(or Limiting Your Liability) 

http://www.adventureinsurance.ca


                                                                                              
 

 

 

Attention All Business Owners In The Sun 

Country Region! 
Please send your business cards to our office 

And we would be happy to display them for you. 
Box 1480, 310 Railway Ave. Ashcroft, BC V0K 1A0 

 

 

CFDC  

 Sun Country 

Board  

Members 

 
Chair 

Kevin Taylor 
(Lillooet) 

 

Vice-Chair 

Jim Ryan 
(Spences Bridge) 

 

Secretary-Treasurer 

Michael Cobbe 
(Ashcroft/Cache 

Creek) 

 

Director 

Jane Bryson 
(Lillooet) 

 

Director 

Laurie French 
(Hope) 

 

Director 

Sandra Gaspard 
(Ashcroft/Cache 

Creek) 

 

Director 

Al Kemp 
(Logan Lake) 

 

Director 

Barb Spooner 
(Savona) 

 

Director 

John White 
(Clinton/70 Mile 

House) 

 

 

Student Connections is an Industry Canada initiative that aims to show entrepreneurs and 

seniors the power of the internet.  We offer many resources for individuals and  

small-to-medium sized businesses to receive high quality, computer, internet,  

E-commerce, and computer basic training all FREE of charge.  Our goal is to help  

businesses learn innovative  practices so they can remain competitive in the ever  

changing market place.   

www.studentconnections.ca                        1-888-807-7777   

  The Sun Country Regions 

  

 

 

AllBusiness.com provides resources to help small and growing businesses start, manage, 

finance and expand their business. The site contains Forms & Agreements, Business 

Guides, Business Directories, thousands of Articles, Expert Advice, and Business Blogs 

along with solutions and services focused on the small business market. Material copy-

righted by AllBusiness.com, Inc. or its partners. All Rights Reserved.  
 

www.allbusiness.com                          

 
 

Business Start-Up Assistant  

Your Information Site for Starting a Business in Canada  
 

Welcome to the Business Start-up Assistant where you will find essential business 

start-up information from the federal and provincial governments, as well as many 

other sources.    www.bsa.cbsc.org              1-888-576-4444 

http://www.allbusiness.com/
http://www.allbusiness.com/forms/forms_index.asp
http://www.allbusiness.com/guides/guides_index.asp
http://www.allbusiness.com/guides/guides_index.asp
http://www.allbusiness.com/business_advice/Experts/index-2511.html
http://www.allbusiness.com/blog
http://www.allbusiness.com/

