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FEATURE ARTICLE:

Happy Holidays!

The Board and Staff of
Community Futures Sun Country
Would Like to Wish all of our
Community Members a Very Safe an
Happy Season!

Our office will be closed for the season on
December 24th at noon and re-open January 4th, 2011

]

Values, Standards &
Performances

Core Values

Honesty —We will be genuine, fair,
truthful and sincere in our dealings.

Respect—We will show considera-
tion and deference for the contribu-
tion of others.

Trust—We will behave responsibly
and honorably, we will allow our-
selves to be open, approachable and
create an atmosphere that encour-
ages candor.

Openness—We will share informa-
tion in a timely fashion respecting the
need for prudence and confidential-

ity.

Results—We will create positive
community outcomes through inno-
vation, entrepreneurial leadership,
excellent client care and strong part-
nerships.
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Business Christmas Card Dos and Don’ts

~ Susan Ward, About.com Guide

Visit us on the web: www.cfsn.ca

Should you send business Christmas
cards to clients and customers? Yes!
Not only are Christmas cards a tradi-
tion, but sending a business Christ-
mas card lets your clients and/or
customers know that they are impor-
tant to you. And that’s important in
terms of furthering a relationship.

However, as furthering a relationship
is the goal, you don’t want to endan-
ger that relationship by offending the
recipient of your business Christmas
card. Here are the ins and outs of
choosing and sending Christmas
cards to help you avoid embarrassing
Christmas card gaffes.

What Kind of Business Christmas

Cards Should | Send?

1 Send only business Christmas
cards of high quality. Quality
shows and the quality of the card
reflects on the sender. Sending
cheap cards will make you look
cheap. Buy the best cards you
can afford.

1 You should only send homemade
Christmas cards if you are an art-
ist. For the rest of us, sending
homemade business Christmas
cards only makes us look inept or
too cheap to buy Christmas
cards.

1 Send only business Christmas
cards that are tasteful. You may
think that a card with a naked
Santa is hilarious, but this is not
the time to try to find out whether
your client has a sense of humor.
Stick with traditional themes and
messages to make the best im-
pression.

1 Be aware of your clients’ religious
beliefs. Not everyone celebrates
Christmas. If you know that a
client or customer has a different
religious belief, choose and send
a holiday card appropriate to the
client’s beliefs, or choose and

send a holiday card with a more
generic holiday theme and mes-
sage, such as “Happy Holidays”
or ‘Season’s Greetings.”

Inside the Business Christmas Card

1 Besides signing your name inside
the card, hand-write a brief per-
sonal message. Don’t just write
something such as “Happy Holi-
days” above your signature; try to
extend and personalize the mes-
sage. For instance, you might
write, “Hope 2011 is the best year
ever for you and your family,
Joe!”

1 Using a company stamp makes it
convenient to put your business
information on the inside of the
card. Place your company infor-
mation below your signature.

{1 If you don’t have a company
stamp, include a business card
with your card. Because your
business card will quickly be-
come separated from the Christ-
mas card when the recipient
opens it, it’s a good idea to print

the name of your business below 1|

your signature as well.

Addressing the Business Christmas

Card

1 Handwrite the address of the re-
cipient on the card’s envelope.
Using computer-generated labels
is tacky and makes your business
Christmas card look like a mass
mailing. (If you have a lot of
cards to send out, remember that
you can get someone else to ad-
dress the cards for you.)

1 Titles should always be used
when addressing your cards. Ad-
dress your business cards to “Mr.
And Mrs. Ken Taylor”, not “Ken
Taylor” or “Ken and Sarah Tay-
lor”. Stick to titles rather than

professional initials. For instance, |

if Ken Taylor is a doctor, the

gi»_”

correct address is “Dr. Ken Tay-
lor”, not “Ken Taylor, M.D.”.

If you’re sending your card to a
couple with different last names,
the form of address should be
“Mr. Allen Williams and Ms. Alice
Smith” if the couple is married. If
the couple is not married, their
names should be written alpha-
betically on separate lines as in:
Ms. Alice Smith

Mr. Allen Williams

(Traditionally, the man’s name
always comes first in an address
unless his wife outranks him or if
the couple is not married, her last
name precedes his alphabeti-
cally.)

Sending Business Christmas Cards
1 Properly, business Christmas

cards should be sent to the cli-
ent’s business address unless
you know the person socially. If
you are sending a card to a per-
son’s home address, you should
include the spouse’s name in the
address.

The trick to sending business
Christmas cards is sending them
in time to arrive during the holiday
season. For cards that are being
sent locally or nationally, Decem-
ber 15th is a convenient cut-off
date for having your cards in the
mail.




Susan Ward, About.com Guide Visit us on the web: www.cfsun.ca

Marcus, the owner of my favorite restaurant, is a very clever

man. Already he and other restaurateurs have seen a de- Remember, the goal of promotion is to bring people into your
crease in business because of B.C.’s new Draconian drinking business. It's not about building buzz, or getting publicity, or
and driving laws and he's worried about the impact on his developing a good reputation in your community.

business’s holiday season as more people decide to drink

less or worse, just stay home. So promotions don't have to be fancy or unique. Discount

coupons, buy-one-get-one-free promotions, scratch-and-
In response, he is offering to drive patrons home from his res- save tickets, and store wide discounts are all popular takes
taurant as long as they live within 10km. on the “come on in and save some money” theme.

Now that's a promotion that will give his business the com- But don't limit yourself to these. Put your thinking cap on and

petitive edge this holiday season! see if, like Marcus, you can come up with a free service that
meets your customer’s needs.

So what promotion can you run that will increase your holiday

business?

Video Conferencing

The Community Futures British Columbia Video Conferencing Network can improve your
ability to effectively communicate with businesses, organizations and opportunities from across BC.
With 33 locations available, this new and innovative way of sharing information using interactive
audio, video and computer technologies allows participants to simultaneously see, hear and speak
with one another at a distance. The applications of video conferencing are limitless and include
training, meetings, announcements, and even staff recruitment, all at a fraction of the time and
expense associated with sending participants to single meeting location.

Community Futures has also partnered with Small Business BC to deliver training sessions
via video conference. You can register through Small Business BC for all the seminars
www.smallbusinessbc.ca

The 3/50 Project

1 3—What three independently owned businesses would you miss if they disappeared? Stop in. Say
hello. Pick up something that brings a smile. Your purchases are what keeps those businesses
around.

1 50—If half the employed population spent $50 each month in locally owned businesses, it would gen-
erate more than $42.6 billion in revenue. Imagine the positive impact if 3/4 of the employed population
did that.

1 68—For every $100 spent in locally owned independent stores. $68 returns to the community through
taxes, payroll, and other expenditures. If you spend that in a national chain, only $43 stays local.
Spend it online and nothing comes home.

T 1—The number of people it takes to start the trend—youl!

To read more about the 3/50 Project go to: www.the350project.net/home.html




8 Rules for a Successful Ecommerce Website

~ Susan Ward, About.com Guide Visit us on the web: www.cfsun.ca

Continued from last issue....

4. The ‘traditional’ retailer makes
her store as attractive as pos-
sible, and displays the product
to best advantage. People
shopping online need to see the
product before they'll purchase it
too; incorporating an online
catalogue into your ecommerce
website design can really help
build credibility. But don't make
the mistake of loading too many
pictures onto too few pages,
resulting in pages that load too




