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FEATURE ARTICLE:

Community Futures and District of Lillooet maintain partnership in the
development of youth Entrepreneurs

For the fourth year now, students in Lillooet have been given the
opportunity to be their own boss. The Venture Investment Program (V.1.P.)
was introduced to provide students hands on experience of starting and
running a business. Each young entrepreneur is required to go through the
same steps any other entrepreneur goes through when starting a
business; from the concept stage to marketing and managing a budget.

Community Futures Sun Country provides $200 start-up funds for each of
the five selected students as well as business counseling.

“We look forward to the applications each
year to see what new business concept the
students will think of. This program
provides the youth an opportunity to
experience entrepreneurship with support
both financially and through counseling. |
love their energy and innovation!” ; Debra
Arnott, General Manager, Community
Futures Sun Country.

Other partners include Interior Savings
Credit Union, Bridge Rivers-Lillooet News,
and the Lillooet and District Chamber of
Commerce.

Values, Standards &
Performances

Core Values

Honesty —We will be genuine,
fair, truthful and sincere in our
dealings.

Respect—We will show
consideration and deference for
the contribution of others.

Trust—We will behave
responsibly and honorably, we
will allow ourselves to be open,
approachable and create an
atmosphere that encourages
candor.

Openness—We will share
information in a timely fashion
respecting the need for
prudence and confidentiality.

Results —We will create
positive community outcomes
through innovation,
entrepreneurial leadership,
excellent client care and strong
partnerships.
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Does My Local Business Really Need a Website?

~ By Mark Kolier www.smartbiz.com
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When was the last time you used the
yellow pages or any kind of phone
book? We all have them (many of
them) and there are times when it can
be convenient—if you know exactly
what you are looking for. Hopefully
you will even find a few worthwhile
listings. But the ease of internet
searches (particularly Google and
Yahoo) means that fewer people are
using printed books when searching
for products and services. So why
would you continue putting your
efforts and marketing dollars into
advertising there?

The economy, in times both good
and bad, is driven by the success of
small business. Yet so many small
businesses do not have a good
searchable website, or worse, they
have no website at all! | know that
small business owners are among the
busiest people and | have heard
some claim they do not have the time
or financial wherewithal to develop a
good website. This is a BIG mistake!
Customers are continually searching
the internet looking for products and
services. And rightly or wrongly, they
often judge whether or not to do
business with your company on the

basis of your website. Here are some 5.

small business website myths
revealed:

1. It will cost tens of thousands of
dollars to create a website. Not
necessarily. There are plenty of
excellent websites that can be
produced for well under $10,000
and can help drive new
customers to your business.
However it is true that the more
pages there are on your site (for
those of you with a great deal of
information to share), the greater
the investment.

2. | don’t have the staff to update
the website. This is certainly a

3.

4.

6.

legitimate concern, since having
an out-of-date website with tired
content that is never updated is
possibly worse than having no
website at all. But many Content
Management Systems (CMS) are
so good now that it as an easy
task to update the website—so
easy that your 12 year old can
probably help you do it!

My competition does not have a
website so why would | need
one? The other variation on this
is when | hear “My industry isn’t
into technology, so we don’t need
a website.” It simply isn’t true. In
fact, if you are seriously asking
this question, you are probably
headed for either retirement or
extinction.

I can get away with a simple,
freebie website. All too often |
see that a company has created a
‘brochure’ website. It was a
Home page, About Us (maybe),
Hours, Contact Us and perhaps a
Company History. But since the
web is such an interactive visual
medium (not to mention the ability
to really engage with sound) a
brochure website is boring and
not at all engaging.

| don’t have lots of frequently
updated content for my
website. Another way for you to
avoid the ’brochure’ website
syndrome is to use things like
photo galleries showing happy
customers and employees, or a
short video, like something that
shows “behind the scenes” or the
quality processes that go into
your business. An interactive
Q&A is another way to engage
visitors.

All that SEO stuff is too hard to
figure out. SEO or search engine
optimization refers to using the
words and phrases on your
website that your customers will

use when searching for the type
of products or services you offer.
Let’s say you are a dry cleaner
and there are several competitors
in your area. A new family moves
into town, or an existing family is
unhappy with their current
drycleaner, and while they can
ask people for a
recommendation, chances are
greater that they will search for a
drycleaner on their own as well.
What do you think they will type
into the search engine? Often the
search phrase will include the
type of business you are in (dry
cleaner) as well as your area,
county or town. Create your own
list of possible phrases, but an in-
depth analysis of what people are
actually doing (this can be done
by your search marketing vendor)
will probably surprise you.

Having optimized keywords (one
per page being best) will bring
your site higher on Google and
Yahoo. Having a website that is
search optimized is fast
becoming the single most
important thing that can help your
business.

So if you are a small business and
have a less than great website or no
website at all, you are missing a great
opportunity to be there when
potential new customers are looking
for your product or service. And you
are also missing an opportunity to tell
your story in a fun and engaging
manner. Customers are looking for
what you have to offer. Will they find
you?

Check out

ww.gybo.ca




5 ways to Get More Time

~Susan Ward About.com Guide
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Who hasn’t wished at some point that
there were more hours in a day? It
sometimes seems that we spend so
much time rushing from place to place or
task to task that we don’t actually
accomplish anything except feeling more
frustrated.

But we can accomplish what we want to
each day if we put some basic time
management principles in place and
follow them. Be warned: these are not
all easy to do. You might have to
struggle and work at these time
management techniques. But the time
you invest in learning how to do these
things and practicing them will be paid
back a thousand-fold. Use these five
time management techniques
consistently and you’ll have more time,
accomplish more, and feel better.

#1: Recognize you can’t do it all.

Too many of use are stretched too thin
because we’ve bought into the myth that
everyone can (and should) do it all. We
should all work full-time, spend quality
time with our children and spouses and
pets, spend time with our friends, do
volunteer and community work, get
involved in causes, work at staying fit
and healthy, and spend time relaxing and
rejuvenating ourselves.

This kind of balancing act is best left to
the Flying Wallendas. And you know
what? It doesn't mater. What matters is
that you are healthy and happy with how
you’re spending your time. Decide what
roles and activities are important to you
and live your life accordingly.

#2: Prioritize

The other part of the myth that we all can
and should so it all is that everything is
equally important. It’s not. Just look at
your daily calendar on any given day. Is
picking up the dry cleaning really as
important as meeting with a client? No.
So if you have to choose between them,
it’s easy to decide to leave the dry
cleaning pickup for another day.

Don’t just rush from task to task
throughout the day. Review the list of
what you have to do that day at the day’s
start and then pick out the things that

you ‘must do’ that day. (Try to keep
these ‘must-dos’ to three or less for
starters.) Then focus on getting those
things done. At the end of the day, you'll
have a feeling of accomplishment, no
matter what else got messed up or went
wrong.

#3: Learn to say “Yes” and “No”.

The inability to say “No” is the cause of
an incredible amount of
misunderstanding and frustration.
Instead of saying “No,” people say
“Maybe” or “I might be able to do that”
or “I'll See”, creating the expectation that
they will do whatever it is on the part of
the listener and the pressure on
themselves to do it. Then when they
don’t to it, the person they said “maybe”
to instead of “No” is disappointed/
annoyed/hurt.

Make it a general rule not to say “Maybe”
at all when you’re asked to commit to
something. Learn to make quick
decisions and say “Yes” or “No” instead.



