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If anyone is interested
in receiving a copy of
CFDC Sun Country’s
Annual report please
give the office a call
(250) 453-9165

id You Know...

* Employment in small
businesses (those with
fewer than 100 employ-
ees) increased by more
than 120,000 jobs in the
fourth quarter of 2006
compared with the same
quarter of 2005. This
figure represented 37.8%
of net new jobs in the
Canadian economy, up
from 32.7% in the previ-
ous quarter.

~ Small Business Quarterly
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repreNews

CFDC SUN COUNTRY HELD ITS
19TH ANNUAL GENERAL MEETING

SATURDAY JUNE 23

From left: Kevin Taylor Scott Medlock,

® White, Jane Bryson Al Kemp, Jim Ryan
Missing: Sandra Gaspard, Barb Spooner

Directors for 2007-2008 are:

Kevin Taylor, Lillooet—Chairperson

Jim Ryan, Spences Bridge—Vice Chairperson
John White, Clinton—Secretary/Treasurer
Jane Bryson, Lillooet—Director

Michael Cobbe, Ashcroft—Director

Laurie French, Hope—Director

Sandra Gaspard, Ashcroft—Director

Al Kemp, Logan Lake—Director

Scott Medlock, Hope—Director

Barb Spooner, Savona—Director

The Sun Country
Region

70 Mile House

WE’RE OPEN FOR BUSINESS

LET US HELP YOU WITH YOURS!

Business Hours: 8:00am—4:00pm
Monday—Friday
Closed for lunch 12:00-12:30pm

Unable to get into the office during
regular hours? Call and we’ll be
happy to schedule a time that
works for you.

The Business Development Officer
meets with clients throughout the

entire region.
Contact the office at 1-800-567-9911 or
email: iwiebe@cfdcsuncountry.bc.ca

to book an appointment.
Current Scheduled Visits:
Lillooet
July 13th

Hope
July 24th
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BEST BUSINESS OPPORTUNITIES 2007

FROM: SUSAN WARD

The Best Business Opportunities
for Starting a Small Business:
When it comes to the best business
opportunities, contradiction is the
key word for

see ever increasing conspicuous
indulgence, buying patterns will
also reflect more of an emphasis on
health than ever before. The same
people going out for cheesecake
will be picking up more yogurt on
their way home from the gym.

The best business opportunities of
2007 are those opportunities that
meet people’s
the scale or the other. Here, in no
particular order, are my predictions
for the best business opportunities
for 2007, business opportunities
with the potential for profit and
growth.

Note that many of these business
opportunities will work as home
businesses.

1) Nutraceuticals

Consumers want more than just
nutrition from their food—they

want heal th benitl
just eat
tasty, but beca

filled with lycopene which helps
fight prostate cancer. The market
for nutraceuticals and functional
foods, says Agriculture Canada, is
—l arge, gl obal
2004 Canada’' s f
market was estimated to be worth
$2.7 billion.

2. Agritourism

Agritourism is another rapidly
growing industr
interest in farm vacations and farm-
related activities than ever before.

I f you

have a f

in on this best business opportu-
nity. Add a picnic site and play-
ground to your farm and open a
booth for on-site sales or create

2 0/ (an event such as a hay ride or

artist
great opportunity for tourist
agencies in creating agritourism
packages. The fastest growing
part of the industry? Winery

tours.

3) Human Resource Profes-

sionals

One of the predicted problems of

n(

the future is already here - a
labour shortage. In fact, the
CFIB (Canadian Federation of
Independent Business) calls this
the number one problem facing
SMEs this year. Headhunters,
recruiters, employment agencies
— turn this top problem into a top
business opportunity by being
the person or people able to solve
staffing problems for small and

medium-sized businesses.

4) Personal Memoirs

don’t think

{ our life stories. But the life sto-
ries of our parents or grandpar-

that ' s

Many of us would appreciate

ents—N 0 W

having a record of our loved

iones’ |lives be

tbut don’t have
to do it ourselves. Enter the
memorialist, who will interview
the subject and craft those stories
into a handsomely bound book.
Memoir companies also prepare

} all kinds of other personal sto-
ries, from pregnancy memoirs

through pet histories.

5) Renovation Management

N

t o mat o] (much time thinking about writing /

Y

a

f
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You already know that trades peo-
ple are going to have another su-
perlative year as the renovation
boom continues, conversely, this

means that many consumers are

S r et r e agoingto have bad years (or at least 5 0

extremely stressful, irritating ones)
as they struggle through whatever
renovation they have planned. If
y 0 U’ r e-organiz8dpgesenr
who can get the right trades people
to show up to work on time and
finish their work by set dates, this
could be a golden business oppor-

tunity for you.

6) Care Consulting

A parent has gotten to that certain
age and stage where he really
shouldn’'t be |
anymore. But what are the options
available and how much do they
cost? Busy
time to investigate them all or
even know where to find out.
Providing the answers and helping
with the arrangements is an excel-

lent business opportunity.

7) Baby Gear

We may have a low birthrate but
we sure do love to lavish attention
and money on the children we do
have. From cute togs through
designer strollers, baby gear is big
business. While the obvious busi-
ness opportunity here is the retail
storefront, there are all kinds of
permutations that could also be
profitable, such as an eBay busi-
ness or a consignment store for

used baby gear.

Continued on Pg. 3
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Retail BC is the most
effective voice on issues
tlaat impact the retail
community in BC. Retail
BC supports the success of
BC owned and managed
resource for creating oppor-

tunities, reducing costs and
enhancing knowledge.

www.retailbc.org

0The two

ocommuni

chil drflen a&oftenuseds v e

interchangeably,
but they signify
quite different
things.
Information is
giving out;
communication is
getting
~ Sydney J. Harris

atle, Tip of the Month

ent

Don’t provide personal
information collected
from customers to third
parties unless you have
explicit permission from
the customers to do so.

~ Score “Counselors to America’s
Small Business”
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BUILDING YOUR MARKETING NETWORK ONLINE

We all know that by participating
in local organizations and being
active in our communities we are
often greeted with the perk of new
business opportunities. However,
you may not be aware of the busi-
ness communities that are being

developed and thriving online.

These networks allow you to locate

business opportunities as well as

find companies that may be able to

serve your business-to-business

needs.

Using these virtual networking
tools you can connect with ex-
tremely talented and professional
peopl e, but

ing for others to come to you. You

have to make an effort in building
your online network, this means
reaching out and building relation-
ships with those that you have

something in common with. You

will be amazed at how quickly you

will begin to get to know others.

Here are a few of my favorite

online business networks: LinkedIn

LinkedIn has become my favorite

CONTINUED FROM

8) Doggie daycare/ hotels

And then there are the non-human
children, also known as pets.
Many of us obviously feel that our
pets should be treated just as well
as people and are willing to spend
the bucks to ensure that this is so.

Cash in on this best business op-

portunity by opening a doggie day-

care that |l ets

work without guilt or by opening a

doggie hotel that offers pampering

for traveling pooches. Fashion

inclined? Go to the dogs and create

a line of doggie duds that owners
won’'t be abl e

don’

FROM: LAURA LAKE

online social network for business
purposes. It
files, get connected, and even
recruit potential new hires. There
is also a recommendation feature
that allows you to see what others
say about an individual.

VisiblePath

VisiblePath is Silicon-based. It is
a lot like LinkedIn, but it auto-
matically determines who your
real network is, and how strong
each individual relationship is,
based on your emails and calendar
items that involve them. Visi-
blePath is the new kid on the
block; just having launched at
Web 2.0 in May of this year.

SoFlow

Prestigious, cream of the crop
professionals. Great features,
fantastic focus groups, and awe-
some business networking oppor-
tunities. This network launched
in July 2004 with great buzz, but
seem to have lost the excitement

since then.

PAGE 2

9) Financial planners

I know I listed this as a best business

opportunity last year, too, but this is

such a growing market. Boomers

seem to have almost insatiable appe-

tite for financial advice, perhaps

because so many of them are about

to retire and have a real need to get

their financial houses in order. Fi-

bnaneiay plagh@sgretiredpei pladnarg ¢

and investment advisers who are
good at what they do will find that
this year is very good to them.

10) Personal Catering

t | oBusingssgppaertunities abound for

Ryze
Large database of users, casual

and more of a social atmosphere.
A little difficult to navigate, but
overall it’'s a
your hat. Take a few moments
browse the networks and look

for others that you have some-
thing in common with. Who
knows you may just find your
neighbor lurking around there.

Orkut

is owned and developed by the
mega search engine Google, I
have to say at first this network
carried with it a lot of excite-

| ment, unfortunately I became

uninterested when I started get-
ting email messages from people
I didn’t even
communities are nicely devel-
oped I find I spend more time in
the previously mentioned net-
wor ks. Howeve
opinion sway you—this network
may just have what you are look-
ing for.

meeting the catering needs of
busy professionals and fami-
lies. Relieving people of
some of their daily meal
preparation chores while en-
suring that they have nutri-
tionally healthy but tasty
meals is sure to be a hit.
Think along the lines of what
the daily housekeeper used to
do. You could offer pre-
packed lunchboxes or a
week’'s worth
ered, for instance. And then
there’s cater

occasions.

I Doing business in BC

stop

Starting, Expanding, or Moving
a Business?
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Greet Callers

with a

Purpose

Always have an

objective in mind

before answering

t h

e phone.

just answer it

w.

beWhd|&et g

ringing. If your

objective is
d fothing mdreethan my

to project a

positive image for

your organization

or enthusiasm for

your

j ob,

good for openers.

An upbeat,

enthusiastic

response lays an

excellent

foundation for the

rest of the call.

~ From the editors
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We Are On The Web CFDC Sun Country
um @u niry www.cfdcsuncountry.be.ca Board Members

COMMUNITY FUTURES DEVELOPMENT CORPORATION

Chair:
] ] Kevin Taylor
What We Offer in Your Community (Lillooet)
Community Futures Sun Country is a hon-profit community economic development Vice-Chair:
organization partnered with Western Economic Diversification. Sun Country is Jim Ryan
governed by a volunteer board of directors and exists to assist rural areas (Spences Bridge)
experiencing slow economic growth. Secretary-Treasurer:
John White
(Clinton/70 mile)
Loans for Business Start-Up e Business Workshops .
Director:
Loans to Expand Existing Businesses e Computers with Internet Access Jane Bryson
for Business Purposes (Lillooet)

Confidential Business Counselling

and Advice o Business Resource Library Director:
Michael Cobbe

Business Resource Centre e Business Start-Up Programs Eeheery Gagha
Business Plan Assistance Creek)
Director:
Laurie French
(Hope)
Director:
Sandra Gaspard
(Ashcroft/ Cache
. Creek)
310 Railway Avenue Oirector
Staff Members Box 1480 Al Kemp
General Manager: (Logan Lake)
Debbie Arnott ASthOft, BC Director:
Business Dev. Officer: VOK 1A0 Scott Medlock
lan Wiebe Phone: (250) 453'9165 (Hope/ Boston Bar)
Accounting Clerk: . Director:
Chrissy Schmitz TO" Free' 1-800-567-9911 Barb Spooner
Receptionist/ Information FaX: (250) 453'9500 (Sevend)
Officer: Email: vision@cfdcsuncountry.bc.ca
Linsie Lachapelle &
Terry Daniels
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